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Introduction

* Know Your Power ® (KYP) aims to model active bystander behaviors to raise awareness of the role's bystanders can play in reducing interpersonal violence

* The images are staged scenes modeling prosocial bystander behavior

* After the previous set of photos underwent critique and thematic coding, 1t became apparent that they needed updating to reflect modern day conftlicts

Methods

o Dialogue was changed and modernized based off the thematic coding provided 1n
the first round of Focus Groups

o A total of 11 people were recruited for the photoshoot through flyers which were
posted throughout UNH's campus

* Participants would provide their name, age, year in university, and availability
on the specified dates

o The recruited actors met 1n early April and conducted the photoshoot in Holloway

Commons, the Works, Freedom Cafe, and an off-campus student apartment
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Results

o A majority of the thematic coding for the first set of images resulted in the following critiques:
* Qutdated and unrealistic language—such as terms like "digital abuse" being used instead of
"cyber harassment" or images being "leaked"
* Needs to further prioritize victim support rather than show emotional, reactionary responses
* Provide less ambiguity 1in conflicts, ensure interpersonal violence is clear with 1dentifiable
behaviors or language
* Potential limitations include sample size and demographics

Discussion/Next Steps

* Conduct a second round of focus groups at the end of
April 1n order to receive feedback on proposed
dialogue

* Thematically code based on the new feedback

* Update the Know Your Power images with updated
dialogue

* Upon updating, work with the student advisory board
to provide final reviews for the revised, finalized
1mages

* These images will be used as one of six interventions
this coming Fall semester tested in a randomized
control trial occurring across UNH's campus
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