Political Science

Introduction

Many of us have heard the quote. “Our liberty depends on
the freedom of the press, and that cannot be limited without
being lost.” Yet never did any of use believe we would find
ourselves living in a time in which it would be so relevant.
But there's another part to this. A part that may not have
been etched by the pen of Thomas Jefferson but remains just
as true. In order to have true freedom of the press, those
who are consuming it must believe what they see. If they
don't, then the press loses its power.

It is a fact that people today are less trusting of the media
than they've ever been before. The verdict is still out on why.
Through doing this study, | hope to gain insight into this
question. Maybe once we've discovered what has caused
people to become so distrusting, we can begin to work
towards a more stable world.

*Since when Gallup began recording this statistic (1972)

Author

Luke Chambers

YOUDON'TTRUST THE MEDIA, BUT DO

YOURKNOW WHY?

Hypothesis

In a comparison of Americans, those who spend less time
on Social Media will be more trusting that the news is reported truthfully,
fairly and accurately than those who spend more time on social media.

Mediacon Dependent Trust in the Media Level of Confidence
Daily use Independent Number of Times one uses social media for news per day none

Days spent Independent Number of Days one uses social media per week . little

Gender Independent Respondents' Self-ldentified Gender . moderate

House Income Independent Respondents’ Household Income . lot

Party |D Independent Respondents’ Self-ldentified Party 1D greatdeal

Age Independent Respondents’ Age
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Findings
When evaluating the relationship between daily social media use and
trust in the media, one key point emerged. There is a positive
relationship between social media use and trust in the media to

report truthfully, fairly, and accurately. The more one uses social
media per day, the more trusting they are of media as a whole.

Party Identification and trust in the media had a clearer trend. The
more republican one identifies, the less trust they have in the mediaq,
and vice versa. 75.5% of Indep. Reps. reported they have “none” or “a
little” trust, while only 43.2% of Indep. Dems. reported the same. We

see this on the flip too. 29% of Strong Dems. reported they have a

“lot” or “great deal” of trust, with only 6% of Strong Reps. feel the

same.

Party Identification has an interactive effect on the relationship
between daily social media usage and trust in the media. As daily
social media use amongst republicans increases, their trust in the

media increases. As daily social media use amongst democrats

increases, their trust in the media decreases.

This disproves my hypothesis that social media is a driving factor in
media distrust.
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